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Strategic Research on Improving the Effectiveness of New Media

Propaganda in Private Colleges
SHI Feng-yan
(Dept. of Propaganda and United Front Work, Nantong Institute of Technology, Nantong 226002, China)

Abstract: The new media is characterized by its strong timeliness, strong interaction, strong traceability and
large volume of information. It is of great significance to improve the level of propaganda in private colleges, pro—
mote the sense of identity and belonging for private college students, expand the popularity and reputation of pri—
vate colleges, and enhance the control and response of public sentiment in private colleges. The private colleges
can solve the real predicaments of cost, personnel and competence from the six aspects of transforming recogni—
tion, expanding consensus, shaping brand, consolidating platform and interacting online, through which the role of
new media is fully exerted and the effectiveness of propaganda is promoted.
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