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Study on Market Orientation of Nantong’s Yarn—dyed Homespun

Products Based on Sustainable Development
GAO Yue-mei, JIANG Sheng
(School of Garment Design, Jiangsu College of Engineering and Technology, Nantong 226001, China)

Abstract: Based on a summarization of modern design concepts, this article analyzes the humanistic conno—
tations of Nantong’s yarn—dyed homespun, studies the innovative development of the traditional dyeing tech-
niques and weaving skills as well as explores its product positioning. In addition, this article puts forward the
corresponding strategies for its inheritance, development and industrialization promotion in the new era.
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