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Research on Business Model and Financial Strategy Matching

Paradigm Based on Sustainable Value Creation
HAN Dong-mei, LU Lu, WANG Jin
(School of Transportation Management and Economics, Jiangsu Shipping College, Nantong 226010, China)

Abstract: Business model, financial strategy and enterprise value are closely related and relatively indepen—
dent research propositions. Taking the sustainable creation of enterprise value as the goal, the interrelationship
between business model and financial strategy is studied and sorted out to try to construct a matching association
between business model and financial strategy. Enterprises follow the matching paradigm in the process of value
creation, and implement the financial strategy that matches with the business model of the enterprise, which has
important theoretical research significance and practical value for realizing the financial management goal of max—
imizing the enterprise value.

Key words: business model; financial strategy; enterprise value; matching paradigm



